


YOUR CAMPAIGN CHECKLIST 
THIS JANUARY
Use this as a reference point for your sends. If you haven’t sent a 
campaign and need help, contact us to get things moving in the 
right direction.

• Email 1: Happy New Year

• Email 2: New Year, new home

• Email 3: Your winter home checklist

• Email 4: What are people looking for in 2022?

• Email 5: Lettings services

• Email 6: Are you mortgage ready?

• Email 7: How to manage your property chain

Located in Sales Seasonal Tips/Information

Located in Sales Seasonal Tips/Information

Located in Sales Seasonal Tips/Information

Located in Sales Tips/Information

Located in Lettings Tips/Information

Located in Mortgages

Located in Sales Tips/Information



EMAIL 1: HAPPY NEW YEAR

• The campaign colours will 
automatically populate for call-to-
action buttons

• Customisable elements within this 
email include the text copy and links.

WE’D RECOMMEND:

Sending this to your entire database to 
wish them Happy New Year and a look 

back on 2021.

Campaign name: Happy New Year

Category: Sales/Seasonal Tips/Information

Purpose: Seasonal campaign wishing a Happy New Year and look back on 2021

Subject line: Happy New Year

Teaser text: What does 2022 hold for the property market?

Key benefits: • Look back on 2021 and how the property market has performed 
• An insight into the property market in 2022
• Create brand awareness with a positive new year message



EMAIL 2: NEW YEAR, NEW HOME

Campaign name: New Year, New Home

Category: Sales/Seasonal Tips/Information

Purpose: Seasonal sales campaign 

Subject line: Ready for a new home this year?

Teaser text: Now is the ideal time to put your home on the market

Key benefits: • Highlights why January is one of the best times to get your property on the 
market

• Encourages valuations
• Lists why now is a good time to sell

• The campaign colours will 
automatically populate in your brand 
colours.

• Background colour

• Call-to-action buttons

• Customisable elements within this 
email include the text copy and 
links.

WE’D RECOMMEND:

Sending this to a filter based on 
applicants and potential vendors

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.



Campaign name: Your Winter home checklist

Category: Sales/Seasonal Tips/Information

Purpose: Brand awareness campaign

Subject line: Get your home winter ready

Teaser text: Protect your property from the elements with these helpful tips

Key benefits: • Increases brand awareness
• Showcase your available properties
• Encourages valuations

EMAIL 3: YOUR WINTER HOME CHECKLIST

WE’D RECOMMEND:

Sending this to your entire database to 
increase brand awareness.

• Customisable elements within this 
email include the text copy and links.

• The campaign colours will 
automatically populate for call-to-
action buttons

• Interactive Giff header

• Drag-and-drop your featured 
properties.



Campaign name: What are people looking for in 2022?

Category: Sales/ Tips/Information

Purpose: Brand awareness campaign

Subject line: Do you know what people are looking for in 2022?

Teaser text: Find out what features add the most value to your home

Key benefits: • Insight into what potential buyers are looking for when browsing the market
• Encourages valuations
• Targets both sales and letting markets 

EMAIL 4: WHAT ARE PEOPLE LOOKING FOR 
IN 2022?

• Customisable elements within this 
email include the text copy and 
links.

• The campaign colours will 
automatically populate for call-to-
action buttons

• Interactive Giff header

WE’D RECOMMEND:

Sending this to your whole 
database as it features both sales 

and lettings advice.



Campaign name: Lettings Services

Category: Lettings/ Tips/Information

Purpose: Promote lettings services

Subject line: Take the stress out of your property investment

Teaser text: Did you know we offer a fully managed service for your property?

Key benefits: • Showcases your lettings services.
• Upgrade your landlords to a fully managed service
• Targets the lettings market

EMAIL 5: LETTINGS SERVICES

FOR MAXIMUM EFFECT, 
WE’D RECOMMEND:

Sending this to a filter including your 
landlords and potential landlords.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

• Customisable elements within this 
email include the text copy and 
links.

• The campaign colours will 
automatically populate for call-to-
action buttons



Campaign name: Are you mortgage ready?

Category: Mortgages

Purpose: Promote financial services

Subject line: How you can get mortgage ready in 2022!

Teaser text: Find out if you’re ready to start your property journey.

Key benefits: • Showcases your financial services.
• Informative campaign on the mortgage process.
• Targets the sales market

EMAIL 6: ARE YOU MORTGAGE READY?

WE’D RECOMMEND:

Sending this to a filter including your 
vendors and sales applicants.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

• Customisable elements within this 
email include the text copy and 
links.

• The campaign colours will 
automatically populate for call-to-
action buttons

• Customisable elements within this 
email include the text copy and 
links.

• The campaign colours will 
automatically populate for call-to-
action buttons

• Interactive Giff header



Campaign name: How to manage your property chain

Category: Sales/ Tips/Information

Purpose: Informative sales campaign

Subject line: Worried about being part of a chain?

Teaser text: Here’s how to manage your property chain successfully

Key benefits: • Informative campaign on the home-moving process.
• Reassure your vendors and buyers about the stages of progression and how 

you can support them
• Drive website traffic to generate leads.

EMAIL 7: HOW TO MANAGE YOUR 
PROPERTY CHAIN

WE’D RECOMMEND:

Sending this to a filter based on your 
vendors / potential vendors and sales 

applicants.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

• Customisable elements within this 
email include the text copy and 
links.

• The campaign colours will 
automatically populate for call-to-
action buttons

• Customisable elements within this 
email include the text copy and 
links.

• The campaign colours will 
automatically populate for call-to-
action buttons

• Background colour



To create your filters, simply go to Audience > All Contacts > Filter > New

Give your filter a friendly name, e.g.: Val not instructed (12 months). Your 
recipients will not see this.

Field name = valuation date

Operator = was during the previous ? Months

Value = (enter the value that you want to target, e.g. 12)

You will also need to exclude contacts that have instructed you in the 
previous 12 months (as shown in the example below).

CREATING FILTERS

*Filtering is subject to integration type. For more information or support with your 
sends, please contact our support team on 0344 800 84 24
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