
Your March Send Plan
Provide updates on the property market and 
encourage brand engagement 



YOUR CAMPAIGN CHECKLIST 
THIS MARCH
Use this as a reference point for your sends. If you haven’t sent a 
campaign and need help, contact us to get things moving in the right 
direction.

• Email 1: 3 Easter Decorations To Brighten Up Your Home

• Email 2: Housing Market Update

• Email 3: 5 Buy To Let Tips For Landlords

• Email 4: Tenant Demand, Can The Market Keep Up?

• Email 5: Why Spring Is The Best Time To Move

• Email 6: Top Tips For Plot Hunting Success

• Email 7: How To Get Negotiation Ready

Located in Sales - Seasonal Tips/Information

Located in House price updates

Located in Lettings - Tips/Information

Located in Lettings - Tips/Information

Located in Sales – Seasonal Tips/Information

Located in Buying

Located in Buying



EMAIL 1: 3 EASTER DECORATIONS TO 
BRIGHTEN UP YOUR HOME

• Call-to-actions 

• Customisable elements within this 
email including the text copy.

WE’D RECOMMEND:

Sending this to a filter based on sales 
applicants, tenants and potential vendors.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

Campaign name: 3 Easter Decorations

Category: Sales – Seasonal Tips/Information

Purpose: Branding campaign

Subject line: 3 Easter Decorations To Brighten Up Your Home

Teaser text: Cracking Easter crafts to keep you entertained

Key benefits: • Brand awareness with engaging content
• Home oriented great for both buyers, renters and sellers
• Call-to-actions and links to drive traffic to your website



EMAIL 2: HOUSING MARKET UPDATE

Campaign name: Housing market update

Category: House price updates category

Purpose: Brand awareness campaign/Informative campaign

Subject line: Housing market update

Teaser text: So, what is going on in the housing market?

Key benefits: • Highlights positive outlook to the market
• Encourages homeowners to put their property on market now
• Call-to-actions include mortgage advice and online valuation

• The campaign colours will 
automatically populate in your brand 
colours.

• Call-to-action buttons

• Customisable elements within this 
email including the text copy and 
links.

WE’D RECOMMEND:

Sending this to a filter based on potential 
vendors.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.



Campaign name: 5 Buy To Let Tips For Landlords

Category: Lettings - Tips/Information

Purpose: Brand awareness campaign/Informative campaign

Subject line: 5 Buy To Let Tips For Landlords

Teaser text: Maximise your rental income

Key benefits: • Informative advice for landlords
• Promotes landlord services including Full Management
• Encourages investors to get in touch

EMAIL 3: 5 BUY TO LET TIPS FOR LANDLORDS

WE’D RECOMMEND:

Sending to a filter based on your 
landlords, potential landlords and 

investors.

• Customisable elements within this 
email including the text copy and links.

• GIF animated call-to-action buttons



Campaign name: Tenant demand

Category: Lettings - Tips/Information

Purpose: Brand awareness campaign/Informative

Subject line: Tenant demand, can the market keep up?

Teaser text: Rental prices rising 

Key benefits: • Insight into lack of rental property and prices rising
• Encourages landlords to get in touch for advice
• Call-to-action to drive traffic to website

EMAIL 4: TENANT DEMAND, 
CAN THE MARKET KEEP UP?

• Customisable elements within this 
email including the text copy and 
links.

• The campaign colours will 
automatically populate call-to-action 
buttons

• Editable background colour

WE’D RECOMMEND:

Sending to a filter based on 
potential landlords and investors.



Campaign name: Spring Move

Category: Sales – Seasonal Tips/Information

Purpose: Brand awareness  campaign

Subject line: Why Spring Is The Best Time To Move

Teaser text: 4 Reasons why now is a great to put your house on the market

Key benefits: • Advice on selling a house
• Encourages valuations
• Encourages contact

EMAIL 5: WHY SPRING IS THE BEST 
TIME TO MOVE

FOR MAXIMUM EFFECT, 
WE’D RECOMMEND:

Sending this to a filter of all potential 
vendors.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

• Customisable elements within this 
email including the text copy and 
links.

• The campaign colours will 
automatically populate call-to-action 
buttons



Campaign name: Top Tips For Plot Hunting Success

Category: Buying 

Purpose: Brand awareness campaign

Subject line: Top Tips For Plot Hunting Success

Teaser text: Start your self-building journey here

Key benefits: • Encourages property alert registrations.
• Informative campaign on finding a project
• Encourages contact

EMAIL 6: TOP TIPS FOR 
PLOT HUNTING SUCCESS

WE’D RECOMMEND:

Sending this to a filter based on sales 
applicants, investors and developers.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

• Customisable elements within this 
email include the text copy and 
links.

• The campaign colours will 
automatically populate for call-to-
action buttons

• Customisable elements within this 
email including the text copy and 
links.

• The campaign colours will 
automatically populate call-to-action 
buttons



Campaign name: How To Get Negotiation Ready

Category: Sales/Tips/Information

Purpose: Informative sales campaign

Subject line: How To Get Negotiation Ready

Teaser text: Tips to bagging your new home!

Key benefits: • Informative campaign for buyers
• Encourages to put property on the market
• Call-to-action for a valuation

EMAIL 7: HOW TO GET NEGOTIATION READY

WE’D RECOMMEND:

Sending this to a filter based on your 
sales applicants.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

• Customisable elements within this 
email include the text copy and 
links.

• The campaign colours will 
automatically populate for call-to-
action buttons

• Customisable elements within this 
email including the text copy and 
links.

• The campaign colours will 
automatically populate call-to-action 
buttons



ADDITIONAL HEADERS TO
DOWNLOAD & USE



To create your filters, simply go to Audience > All Contacts > Filter > New

Give your filter a friendly name, e.g.: Val not instructed (12 months). Your 
recipients will not see this.

Field name = valuation date

Operator = was during the previous ? Months

Value = (enter the value that you want to target, e.g. 12)

You will also need to exclude contacts that have instructed you in the 
previous 12 months (as shown in the example below).

CREATING FILTERS

*Filtering is subject to integration type. For more information or support with your 
sends, please contact our support team on 0344 800 84 24



0344 800 84 24    |    info@briefyourmarket.co.uk    |    www.briefyourmarket.com
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