


Campaign Checklist

Use this as a reference point for your sends. If you haven't sent a
campaign and need help, contact us to get things moving in the
right direction.

Email 1: Average first-time buyer deposit size by region
Campaign Category: Sales Tips/Information

Email 2: Homeowners overpaying on their mortgage
Campaign Category: Mortgages

Email 3: How home working is affecting house prices across the
country
Campaign Category: Sales Tips/Information

Email 4: How to Create the Perfect Outdoor Kitchen
Campaign Category: Sales Tips/Information

Email 5: How to find a rental home faster
Campaign Category: Lettings Tips/Information

Email 6: Increase space in a rental home
Campaign Category: Lettings Tips/Information

Email 7: Mortgage lenders trying to avoid repossessing homes
Campaign Category: Mortgages

Email 8: Planning permission. What do you need to know?
Campaign Category: Sales Tips/Information

Email 9: Should you move closer to a good school?
Campaign Category: Sales Tips/Information
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Email 1: Average first-time buyer deposit size by region
Campaign Category: Sales Tips/Information

Average i
first-time "r

The campaign's call-to-action buttons and
backgrounds will automatically populate to
your brand's colours.

Various call-to-action buttons including
book a valuation link.

Customisable elements within this email
include the text copy and links.

Nationally, the average first-time buyer will save a 15% deposit for their first
home, equating to around £34,500 for a £240,000 three-bedroom home.
According to property website Zoopla, the actual amount can vary between £26,4(

WE’D RECOMMEND: and £144,500.
Sending this to your entire database
including archived data to reach a wider
audience.

For additional information on filters, refer to
the back of the guide and/or seek help from
our support team at
support@briefyourmarket.co.uk.

As you might expect, there are regional differences, too. For example, in the nation’s

Capital, where the average first-time home costs £425,000, buyers set aside £144,500

Meanwhile, at the least expensive &nd, North East England first-timers are saving £26,
O00 home - high hign - ¢ [TLLACH Ea5 e g achi e than in ol

Campaign Name: Average first-time buyer deposit size by region
Category: Sales Tips and Information

Purpose: Brand awareness / informative campaign
Subject Line: Average first-time buyer deposit size... é

Teaser Text: ..How much do you need?

Key Benefits: Informative about the current market
Brand awareness
Encourages property valuations
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Email 2: Homeowners overpaying on their mortgage
Campaign Category: Mortgages

The campaign's call-to-action buttons will
automatically populate to your brand's
colours.

Various call-to-action buttons including
contact us and book a quote link.

Customisable elements within this email
include the text copy and links.

WE’D RECOMMEND:

Sending this to your entire database
including archived data to reach a wider
audience.

For additional information on filters seek
help from our support team at
support@briefyourmarket.co.uk.

Campaign Name:
Category:
Purpose:
Subject Line:
Teaser Text:

Key Benefits:

Mortgages

©

Homeowners
overpaying
on their
mortgage

Q

The last few months of 2022 saw a record number of homeowne
more off their mortgage than required by their standard monthl
totalling £6.7 billion.

Higher interest rates have likely driven this push to overpay, with hemeowners
reduce their overall debt to lower the amount they owe.

There are two ways to overpay - mortgage holders can either increase their
repayments or knock off part of their debt with a lump sum. Lenders will allo
overpayments without a penalty as leng as it doesn't exceed 10-20% of t
loan value annually, but the exact amount depends on the provider.

1

[here are two ways to overpay — mortgage holders
either increase their monthly repayments or knock o
their debt with a lump sum.”

Homeowners overpaying on their mortgage

Brand awareness / informative campaign

Homeowners overpaying on their mortgage

Are you one of them?

Informative about the current market and rates

Brand awareness
Encourages property valuations
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Email 3: How home working is affecting house prices
across the country
Campaign Category: Sales Tips/Information

-1 __ EiEm

The campaign's call-to-action buttons will
automatically populate to your brand's
colours.

Various call-to-action buttons including ' | ‘ oy S aﬂécﬁqg
contact us and book a quote link. 4 [ house pnces

across the (K

Customisable elements within this email
include the text copy and links.

recast released by the Office for Budgetary Responsibility (OBR)
at house prices will begin to level out across the country as rural

WE’D RECO M M EN D: 'me more attractive to employees tied to commuter-friendly
Sending this to your entire database o Sha pmadini &

- . . - mote working, largely prompted by COVID-19, has led to permanent changes
lnClUdlng arChIVSd data tO reaCh a Wlder e workforce operates. Many employers now offer a range of hybrid and fully

¥ that give people more flexibility regarding where they live.
audience.

For additional information on filters seek

nore of us abandon expensive urban and suburban
help from our support team at n search of a more affordable lifestyle, there’s been
support@briefyourmarket_co_uk_ a corresponding boom in rural house prices”

k5 abandon expensive urban and suburban areas in search of a more affordable
='s been a corresponding boom in rural house prices - a trend set to continue
is despite -. OR's _cai t prcs ql ilII fall from the
Campaign Name: How home working is affecting house prices
Category: Sales Tips/Information

Purpose: Brand awareness / informative campaign

Subject Line: Home working is affecting house prices 4

Teaser Text: See how much your home is worth with <<AGENT
NAME>>

Key Benefits:
Brand awareness
Encourages property valuations
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Email 4: How to Create the Perfect Outdoor Kitchen
Campaign Category: Sales Tips/Information

The campaign's call-to-action buttons will

automaticall late t brand'
f o oranas CREATE THE PERFECT
OUTDOOR KITCHEN

Various call-to-action buttons including —
contact us and book a quote link. ‘\ \\ \\&‘

Customisable elements within this email
include the text copy and links.

WE’'D RECOMMEND: Gt Ao Mtk e enasta v ihrvle St Taeaib: iarechen sbvad
Sending th|s to your entire database tips to help you craft your dream outdoor cooking space.

including archived data to reach a wider
audience.

C . a y 7 ” ¥ rstly, consider the functionality of your outdoor ki
For additional information on filters seek PN g’i”‘i:"ﬁ“t‘”zl' vlctm nieff'.-,m'ﬁ‘éw iy fsor]e ute
help from our support team at A A e e
support@briefyourmarket.co.uk.

Next, think about how the kitchen will withstand the
opt for weather-resistant materials like outdoor-rate;
stainless steel for appliances, countertops, and cabl
a pergola or canopy to provide shade and protect yg
from the elements.

Campaign Name: How to Create the Perfect Outdoor Kitchen
Category: Sales Tips/Information

Purpose: Brand awareness / informative campaign

Subject Line: How to Create the Perfect Outdoor Kitchen

Teaser Text:

Increase the value of your property

Key Benefits: Brand awareness

Encourages property valuations
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Email 5: How to find a rental home faster
Campaign Category: Lettings Tips/Information

" How to-find
= =2 rental
The campaign's call-to-action buttonswill & '/ |
automatically populate to your brand's e f home faster

colours.

Various call-to-action buttons including
contact us and book a quote link.

Customisable elements within this email
include the text copy and links.

rental property in the right area that meets your needs can feel

ing for a needle in a haystack. To improve your chances, follow

WE'D RECOMMEND:

Sending this to your entire database
including archived data to reach a wider
audience.

Decide exactly where you want to live - using map-drawing
tools on the big property portal sites or scrutinising Google Maps
te check distances te local amenities can help you pinpeint

For additional information on filters seek locations that work for you.
help from our support team at
support@briefyourmarket.co.uk.

r chosen area by carefully following the local
can you afford to live there? How much will an
al set you back?

Campaign Name: How to find a rental home faster
Category: Lettings Tips/Information

Purpose: Brand awareness / informative campaign
Subject Line: How to find a rental home faster

Teaser Text: with <<AGENT NAME>>

Key Benefits: Informative about the current market and rates
Brand awareness
Encourages property valuations
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Email 6: Increase space in a rental home
Campaign Category: Lettings Tips/Information

The campaign's call-to-action buttons will | : How to
automatically populate to your brand's | | ncrease
colours. '

Various call-to-action buttons including : space

contact us and book a quote link.

in a rental home

Customisable elements within this email
include the text copy and links.

WE’D RECOMMEND:

Sending this to your entire database often means dealing with limited options when it comes
~ . - = B ith i I ] s'

gwuccl’liJ é:l I’ll gg archived data to reach a wider o b

lable square footage with these tips:

For additional information on filters seek
help from our support team at
support@briefyourmarket.co.uk.

ptimise Furniture Choices: Consider multifunctional pieces,
ch as sofa beds, ottomans with hidden storage, or dining tables
at can be folded down when required. Exploit vertical space by
iting for tall bookshelves or wall-mounted shelves.

Campaign Name: Increase space in a rental home
Category: Lettings Tips/Information

Purpose: Brand awareness / informative campaign

Subject Line: Increase space in a rental home

Teaser Text: with a few simple ways... da

Key Benefits: Brand awareness
Encourages rental valuations
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Email 7: Mortgage lenders trying to avoid repossessing homes
Campaign Category: Mortgages

The campaign's call-to-action buttons will
automatically populate to your brand's
colours.

Various call-to-action buttons including
contact us and book a quote link.

Customisable elements within this email
include the text copy and links.

1 5 ing cost of living combined wi e Bank of England’s Ht
WE D. RECQ M M EN D' s .irl::ag:'n ?ms rtesl:llted ign highher :'iills ::du; M'Bgni!;ic:nEt I'?i:?n ?n i:t:
Sending this to your entire database affecting homeowners across the country.
|nC|_Ud|ng arChlved data to reaCh a Wlder Many of those on tracker mortgages or expiring fixed-terms have faced large |

. their monthly repayments, causing a financial crisis that has pushed some to bj
audience. point.

Given the severity of the situation, you'd expect to see repossession figures so,
they aren't, largely because mortgage lenders are scrambling te find ways to a

For additional information on filters seek extreme measures,
help from our support team at
support@briefyourmarket.co.uk.

"rather perform an income and expenditure ar
with a customer to determine what they can af
than take their home away."

Campaign Name: Mortgage lenders trying to avoid repossessing
homes
Category:
Mortgages
Purpose:
Brand awareness / informative campaign
Subject Line:
Have you heard? &
Teaser Text:
Lenders trying to avoid repossessing homes

Key Benefits:

Brand awareness
Encourages valuations
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Email 8: Planning permission. What do you need to know?
Campaign Category: Sales Tips/Information

The campaign's call-to-action buttons will

automatically populate to your brand's
colours.

Various call-to-action buttons including
contact us and book a quote link.

Customisable elements within this email
include the text copy and links.

WE'D RECOMMEND:

Sending this to your entire database
including archived data to reach a wider
audience.

For additional information on filters seek

help from our support team at
support@briefyourmarket.co.uk.

Campaign Name:
Category:
Purpose:
Subject Line:

Teaser Text:

Key Benefits:

PLANNING

ERMISSION

WHAT YOU
NEED TO
[KINOWY

ou have a grand design in mind or simply want to adapt or

our home, you'll need to assess whether your project will require
sermission. Although not all changes require it - some fall under
lia of Permitted Development Rights - they must meet the criteria
1g regulations approval.

5 the process work? Well, if you've hired an architect, they may send the plans
| authority directly, or you can discuss your ideas with a planning consultant,
er advice to help your project sail through.

th keeping In mind that Permitting Development Rights don't always apply to
at have been extended since 1948, listed homes or those in a Conversation
ou own a flat or malsonette. So, If in doubt, always check with your local
fore proceeding.

decided you need permission, you can submit your plans, Including drawings
tion on materials and reinfarcements, via the online Planning Portal. If your
ther ambitious, it’s wise to discuss it first with a planning officer at a pre-
eeting.

ONTACT US BOOK A VALUATION

Planning permission. What do you need to know?
Sales Tips/Information

Brand awareness / informative campaign
Planning permission 4

What do you need to know?

Brand awareness

Encourages valuations
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Email 9: Should you move closer to a good school?
Campaign Category: Sales Tips/Information

The campaign's call-to-action buttons will

automatically populate to your brand's
colours.

Various call-to-action buttons including
contact us and book a quote link.

Customisable elements within this email
include the text copy and links.

WE'D RECOMMEND:

Sending this to your entire database
including archived data to reach a wider
audience.

For additional information on filters seek
help from our support team at
support@briefyourmarket.co.uk.

Campaign Name:
Category:
Purpose:
Subject Line:
Teaser Text:

Key Benefits:

nvolves ensuring the best future possible for your children, so it's anly

many of us feel the pressure to live within the catchment area of well-
s. But how easy is it ta place yourself - and your children - into the best
accepted into a school that will help them thrive?

"you have to live there before applying"

portant to note that acceptance isn't guaranteed just because you live in the
boundary the school serves, Other factors, such as overall places, whether

25 to a feeder school, religious requirements, special needs or academic abillity,
role.

your chances are good, double-check the catchment area of your target
asking them directly or contacting the local authority — before you search for a
Iso, you can't buy or rent a second home in an area to apply for a school place
your permanent residence to count, and you have to live there before

Should you move closer to a good school?
Sales Tips/Information

Brand awareness / informative campaign

Should you move closer to a good school? 4

Tips right to your inbox

Brand awareness

Encourages valuations
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Useful Hashtags

Top 10 Property Hashtags

#properties
#realestate
#property
#lettings
#tolet
#forlet
#let
#sold
#sstc
#estateagent
#realtor
#forsale
#investment
#realestateagent
#househunting
#home
#newhome
#september
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Top 10 Insurance Hashtags

#insurance
#lifeinsurance
#insuranceagent
#insurancebroker
#healthinsurance
#business
#investment
#carinsurance
#covid
#homeinsurance
#september
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Creating Filters

To create your filters, simply go to Audience > All Contacts > Filter > New

Give your filter a friendly name, e.g.: Val not instructed (12 months). Your recipients
will not see this.

Field name = valuation date
Operator = was during the previous ? Months
Value = (enter the value that you want to target, e.g. 12)

You will also need to exclude contacts that have instructed you in the previous 12

—— mon_ths (as shown in the example below). *

® .
Build your filter* Advanced Fiter
Name® Val nol instructed (12 mths)
Category None - Inclusive filtering
INCLUDE contacts that match a
* Al the following criteria
Al least one of the fellowing ériteda
Field Name Operator Value
&= X Valuation Date « | Was During The Previous 7 M « | 12
4 Add new expression...
But EXCLUDE contacts that match
* Al the following criteria
At least one of the following criteria
Field Name Operator Value
& X Date Instructed * | Was During The Previous 7 M » | 12

# Add new expression...

Create copy Save

*Filtering is subject to integration type. For more information or suppor
with your sends, please contact our support team on 0344 800 84 24

If you require a personalised marketing plan, please
get in touch with your Customer Success Manager.

0344 800 8& 24 | INFO@BRIEFYODURMARKET.CO.UK | WWW.BRIEFYOURMARKET.CO.UK



