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Your October send plan

Provide updates on the property market and
encourage brand engagement
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YOUR CAMPAIGN CHECKLIST
THIS OCTOBER

Use this as a reference point for your sends. If you haven't sent a
campaign and need help, contact us to get things moving in the right
direction.

« Email 1: Autumn interior design trends

Located in Sales Tips/ Information

» Email 2: How to reduce your energy bills

Located in Sales Tips/Information

« Email 3: Secure a quick sale with the right front door colour
Located in Sales Tips/Information

» Email 4: October housing market update
Located in Lettings Tips/Information

« Email 5: Is buy-to-let worth it?

Located in Lettings Tips/Information

« Email 6: Tips for becoming a first-time tenant

Located in Lettings Tips / Information

» Email 7: How to improve your EPC rating

Located in Sales — Sales Tips/ Information

 Email 8: Halloween

Located in Sales — Seasonal Tips/ Information
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EMAIL 1: AUTUMN INTERIOR DESIGN TRENDS COMMUNICATE RESONATE. GENERATE

The campaign colours will automatically
populate for call-to-action buttons

Call-to-action buttons 0 .. Libumn

interior design
Customisable elements within this email trends 2022
including the text copy and links. .

View our properties

Autumn is in full swing, the weather is getting cooler, the days are getting
shorter and the leaves are changing colour. If you're thinking about updating
your home interior to match the changing seasons, here are the top interior
design trends of Autumn and Winter 2022.

70's style is back

This Autumn, the relaxed and fun
style of the 70’s has found a new
lease of life, with natural materials,
earthy tones and an eclectic mix of
textures and patterns making a
comeback. Think animal prints,
geometric shapes, curved edges,
low lighting and rich browns, reds
and oranges.

WE'D RECOMMEND:

Sending this to everyone in your database.

For additional information on filters, refer
to the back of the guide and / or seek help o
from our support team.

Campaign name: Autumn Interior Design Ideas
Category: Sales tips / information
Purpose: Brand awareness campaign
Subject line: Interior trends this Autumn
Teaser text: Get your home ready for Autumn with these top trends
Key benefits: » Boost valuations
* Encourage interaction
* Brand awareness campaign
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EMAIL 2: HOW TO REDUCE YOUR ENERGY BILLS  comvmesrs resonre cencrare

The campaign colours will
automatically populate in your brand
colours.

nmnann tazoPM @m
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REDUCE YOUR
Call-to-action buttons ENERGY BILLS
Customisable elements within this %
email including the text copy and
||n kS With energy prices at a record high and set to increase even further, you might
be thinking of ways to cut down your energy bills.
As Winter approaches, here are our top tips to help reduce your energy
consumption and keep bills to a minimum.
A simple way to cut down energy
WE'D RECOMMEND: consumption is to turn off m
appliances left on standby. You
can use plug sockets that can be
tume_d on and off via your phone, or .
Sending this to your entire database. e PAAmoce o e it At
For additional information on filters, refer
'[O the baCk Of the gu |de and / or Seek he|p Smart thermostats help reduce vour
from our support team. )

Campaign name: How to reduce your energy bills

Category: Sales tips / information

Purpose: Informative campaign

Subject line: Keep your bills down this Autumn

Teaser text: Top tips to reduce your energy bills

Key benefits: .
+ Encourages valuations
* Informative campaign on reducing energy bills
+ Encourages contact
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EMAIL 3: SECURE A QUICK SALEWITH THERIGHT ~,

FRONT DOOR COLOUR

Customisable elements within this
email including the text copy and links.

The campaign colours will
automatically populate call-to-action
buttons

FRONT DOOR
COLOUR

BOOK A VALUATION

When it comes to selling a home, first impressions really count.
Buyers often make a decision on whether they like a property
before they've even set foot inside.

WE'D RECOMMEND:

This starts the first thing buyers see when approaching a property,
the front door.

Type of buyer

The first thing to consider is who
is likely to be viewing and
potentially buying your home. If

Sending to a filter based on vendors and
potential vendors.

For additional information on filters, youive n a yourg
. neighbourhood, chances are
refer to the back of the guide and / or Viowing your ropery.so bright
seek help from our support team. ik

Campaign name: Secure a quick sale with the right front door colour
Category: Sales tips/ information
Purpose: Brand awareness campaign
Subject line: How to choose the right front door colour
Teaser text: Make a good first impression
Key benefits: » Advice to help secure a quick sale
* Encourages valuations
* Encourage contact
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EMAIL 4: OCTOBER HOUSING MARKET UPDATE  Covwnecare ssonare cncinte

» Customisable elements within this
email including the text copy and
links.

The campaign colours will
automatically populate call-to-action
buttons

 Editable background colour

We understand that choosing exactly when to put your house on the
market or start your search for a new home is difficult. With a turbulent
year in the housing market so far, you may be wondering what the
market conditions are like as we head into Autumn.

WE'D RECOMMEND:

Sending this to a filter based on potential
vendors and potential buyers.

For additional information on filters, refer =
tO the baCk Of the gUide and / or SGEk During the last couple of years, house prices have seen strong growth,
help from our support team. (

Campaign name: October housing market update

Category: Sales tips / information

Purpose: Informative / brand awareness campaign

Subject line: October Housing Market Update

Teaser text: Is now a good time to sell?

Key benefits: » Informative campaign on the housing market
» Encourages contact
» Encourages valuations
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EMAIL 5: IS BUY-TO-LET STILL WORTH IT? COMMUNICATE. RESONATE. GENERATE.

Customisable elements within this
email including the text copy and
links.

NSO YL lsSeali

The campaign colours will St [ WORHUITE?

automatically populate call-to-action
buttons

Contact us

Buy-to-let has long been thought of as a safe and lucrative way to
FOR MAXI M U M EFFECT; invest. With the introduction of new charges and changes to
WE: D RE co M M EN D: legislation, buying to let is becoming a riskier investment.

But is it still worth it?

Sending this to landlords and potential
investors.

In 2016, a 3% stamp duty surcharge was introduced on additional homes,
such as buy-to-let properties. The Government have also introduced a cap
on tax relief, so now tax relief on mortgage repayments is now capped at
20% for all landlords.

For additional information on filters, refer
to the back of the guide and / or seek help
from our support team.

Campaign name: Is buy-to-let still worth it?

Category: Lettings tips / information

Purpose: Branding / informative campaign

Subject line: Thinking about buying-to-let?

Teaser text: Is it still a worthwhile investment?

Key benefits: * Informative lettings campaign to promote lettings services
» Spread brand awareness
» Encourages contact
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EMAIL 6: TIPS FOR BECOMING A FIRST-TIME
TENANT

* Customisable elements within this
email including the text copy and
links. ces

+ The campaign colours will TIPS FOR ,
e BECOMING A

automatically populate call-to-action FIRST TIME
buttons TENANT
FOR MAXI MUM EFFECT Becoming a tenant for the first time and moving into your rental
] home is an exciting but daunting time, and we understand there is a
7] . lot to think about. These top ti| ill hel, fi
WE'D RECOMMEND: move and understand your now responsibliies,

Narrow your search

Sending this to a filter based on first time ,
It's also a good idea to make a
tenants_ list of all the features you're

looking for and check the rental
home has everything you're

looking for.
For additional information on filters, refer Its asy o overiook cetain
to the back of the guide and / or seek help 3 0 xshveneenon i
a proper!y you Iike_, but they may
from our Support team. have a significant impact on your

day-to-day life once you move in.

Campaign name: Tips for becoming a first time tenant
Category: Lettings Tips / Information
Purpose: Brand awareness campaign
Subject line: Attention first-time tenants
Teaser text: Follow these 5 simple tips...
Key benefits: * Encourages contact
* Brand awareness campaign
* Informative tips on preparing to become a tenant
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EMAIL 7: HOW TO IMPROVE YOUR EPC RATING  commumeare Resonare canerare

Customisable elements within this
email including the text copy and
links.

The campaign colours will
automatically populate call-to-action
buttons

An Energy Performance Certificate measures your homes efficiency on a

scale from A to G, with G being the lowest possible rating. Improving your
FOR MAXI M U M EFFECT ) EPC rating is crucial in reducing energy bills, as well as combatting climate
. change. The higher your EPC rating, the lower your energy bills will be and
WE D RECOM M EN D: the less emissions are put into the atmosphere.

So, how can you improve your rating?

Sending this to everyone so it reaches a Energy efficient lghting
Wldel’ aUd|ence The first step to improving your

EPC rating is to switch lightbulbs
for energy efficient alternatives,
such as halogen bulbs, compact

For additional information on filters, refer fluorescent lamps or LED bulbs.
. Not only do these use less
to the back of the guide and / or seek help energy, they are aso cheaper 0

run in the long term.

from our support team.

Campaign name: How to improve your EPC rating

Category: Sales - tips / information

Purpose: Informative campaign

Subject line: Want to improve your EPC rating?

Teaser text: Follow these 5 steps...

Key benefits:
* Informative tips on improving EPC ratings
» Encourages contact
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EMAIL 8: HALLOWEEN COMMUNICATE. RESONATE. GENERATE.

Customisable elements within this
email including the text copy and
links.

The campaign colours will
automatically populate call-to-action
buttons

Are you thinking of moving this Halloween?

FOR M AXIM U M EFFECT Whether your looking to upsize, or your kids have flown the nest
’ and you're looking for a smaller property, celebrate this Spooky
WE'D RECOMMEND. Season with a new home.
Autumn is in full swing and properties are flying off the market. With
H H B demand still exceeding supply, properties are selling faster than ever
Sendlng thlS tO everyone SO |t reaCheS a and over half of properties are selling for above their asking price. There
H H has also been a rise in chain free sales, which are typically likely to go
w Id erau d ience. through quicker and less likely to fall through.

If you're looking for a quick sale, now could be the perfect time to put
your home on the market. Book a valuation with us today to begin you're

For additional information on filters, refer Joiiney.

to the back of the guide and / or seek help
from our support team.
-("/

Campaign name: Halloween

Category: Sales — seasonal tips / information

Purpose: Brand awareness campaign

Subject line: Happy Halloween!

Teaser text: Thinking of moving?

Key benefits: » Informative update about the housing market
+ Encourages a valuation
+ Encourages contact
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ADDITIONAL HEADERS TO
DOWNLOAD & USE
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CREATING FILTERS

recipients will not see this.
Field name = valuation date

Operator = was during the previous ? Months

BRIEF YOUR
MARKET.com

COMMUNICATE. RESONATE. GENERATE

To create your filters, simply go to Audience > All Contacts > Filter > New

Give your filter a friendly name, e.g.: Val not instructed (12 months). Your

Value = (enter the value that you want to target, e.g. 12)

You will also need to exclude contacts that have instructed you in the
previous 12 months (as shown in the example below).

Build your filter*

Name* Val not instructed (12 mths)

Category None - Inclusive filtering

INCLUDE contacts that match

= All the following criteria
At least one of the following criteria

Field Name Operator Value
o X Valuation Date = | Was During The Previous 7 M ~ | 12
#= Add new expression...
But EXCLUDE contacts that match
= All the following criteria
At least one of the following criteria
Field Name Operator Value

o ¥ Date Instructed ~ | Was During The Previous 7 M = | 12

+= Add new expression...

Corsecony | s ]| omesmcose | cace

Simple Filter Advanced Filter

*Filtering is subject to integration type. For more information or support with your
sends, please contact our support team on 0344 800 84 24



BRIEF YOUR
MARKET.com

COMMUNICATE. RESONATE. GENERATE.

0344 8008424 | info@briefyourmarket.co.uk | www.briefyourmarket.com




