
Your February send plan
Provide updates on the property market and 
encourage brand engagement 



YOUR CAMPAIGN CHECKLIST 
THIS FEBRUARY
Use this as a reference point for your sends. If you haven’t sent a 
campaign and need help, contact us to get things moving in the right 
direction.

• Email 1: 3 Ways to add value to your home in 2022

• Email 2: What you need to know when thinking of moving in 2022

• Email 3: Rental market in 2022

• Email 4: 9 Common questions buyers ask when viewing a property

• Email 5: How do you know when it’s time to upsize?

• Email 6: Find the perfect match this Valentine’s Day

• Email 7: 6 Simple tricks to make buyers fall in love with your home

Located in Sales Tips/Information

Located in SalesTips/Information

Located in Lettings Tips/Information

Located in Sales Tips/Information

Located in Sales Tips/Information

Located in Sales Seasonal Tips/Information

Located in Sales Tips/Information



EMAIL 1: 3 WAYS TO ADD VALUE TO YOUR
HOME IN 2022

• The campaign colours will 
automatically populate for call-to-
action buttons

• Banner with GIF animation

• Customisable elements within this 
email including the text copy and links.

WE’D RECOMMEND:

Sending this to a filter based on 
applicants and potential vendors

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

Campaign name: 3 Ways to add value to your home in 2022

Category: Sales/Tips/Information

Purpose: Branding campaign

Subject line: Thinking of moving?

Teaser text: 3 Ways to add value to your home

Key benefits: • Tips for potential homeowners
• An insight into how to add value to a home
• Create brand awareness with useful content



EMAIL 2: WHAT YOU NEED TO KNOW WHEN 
THINKING OF MOVING IN 2022

Campaign name: …know when thinking of moving

Category: Sales/Tips/Information

Purpose: Branding campaign 

Subject line: Thinking of moving in 2022

Teaser text: What you need to know…

Key benefits: • Highlight key areas for homeowners to focus on before putting a house on the 
market

• Encourages valuations
• Lists the benefits of registering for property updates

• The campaign colours will 
automatically populate in your brand 
colours.

• Editable background colour

• Call-to-action buttons

• Customisable elements within this 
email including the text copy and 
links.

WE’D RECOMMEND:

Sending this to everyone on your 
database to reach your wider audience.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.



Campaign name: Rental market in 2022

Category: Lettings/Tips/Information

Purpose: Brand awareness campaign/Informative campaign

Subject line: Rental market in 2022

Teaser text: Looking ahead

Key benefits: • Insight into the current rental market
• Encourages up-to-date rental valuations
• Encourages investors to register

EMAIL 3: RENTAL MARKET IN 2022

WE’D RECOMMEND:

Sending to a filter based on your 
landlords, potential landlords and 

investors.

• Customisable elements within this 
email including the text copy and links.

• The campaign colours will 
automatically populate call-to-action 
buttons



Campaign name: 9 Common questions buyers ask

Category: Sales/ Tips/Information

Purpose: Brand awareness campaign/Informative

Subject line: 9 Common questions buyers ask when viewing a property

Teaser text: Get ahead

Key benefits: • Insight into what buyers ask during a viewing
• Encourages valuations
• Encourages contact

EMAIL 4: 9 COMMON QUESTIONS BUYERS 
ASK WHEN VIEWING A PROPERTY

• Customisable elements within this 
email including the text copy and 
links.

• The campaign colours will 
automatically populate call-to-action 
buttons

• Editable background colour

WE’D RECOMMEND:

Sending this to everyone on your 
database to reach your wider 

audience.



Campaign name: How do you know it’s time to upsize?

Category: Sales/ Tips/Information

Purpose: Brand awareness  campaign

Subject line: Upsizing?

Teaser text: How do you know it’s time?

Key benefits: • Advice on moving house
• Encourages valuations
• Encourages contact

EMAIL 5: HOW DO YOU KNOW IT’S TIME 
TO UPSIZE?

FOR MAXIMUM EFFECT, 
WE’D RECOMMEND:

Sending this to a filter of all sales 
applicants.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

• Customisable elements within this 
email including the text copy and 
links.

• The campaign colours will 
automatically populate call-to-action 
buttons



Campaign name: Find the perfect match

Category: Sales/Seasonal/Tips/Information

Purpose: Brand awareness campaign

Subject line: Find the perfect match this Valentine's Day

Teaser text: Is love in the air?

Key benefits: • Encourages property alert registrations.
• Informative campaign on finding a property
• Encourages valuation requests

EMAIL 6: FIND THE PERFECT MATCH
THIS VALENTINE'S DAY

WE’D RECOMMEND:

Sending this to everyone on your 
database to reach your wider audience.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

• Customisable elements within this 
email include the text copy and 
links.

• The campaign colours will 
automatically populate for call-to-
action buttons

• Customisable elements within this 
email including the text copy and 
links.

• The campaign colours will 
automatically populate call-to-action 
buttons



Campaign name: 6 Simple tricks to make buyers fall in love

Category: Sales/Tips/Information

Purpose: Informative sales campaign

Subject line: 6 simple tricks

Teaser text: Make buyers fall in love with your home

Key benefits: • Informative campaign on presenting a property for viewings 
• Encourages a valuation
• Encourages contact

EMAIL 7: 6 SIMPLE TRICKS TO MAKE 
BUYERS FALL IN LOVE WITH YOUR HOME

WE’D RECOMMEND:

Sending this to a filter based on your 
vendors and potential vendors.

For additional information on filters, refer 
to the back of the guide and / or seek 

help from our support team.

• Customisable elements within this 
email include the text copy and 
links.

• The campaign colours will 
automatically populate for call-to-
action buttons

• Customisable elements within this 
email including the text copy and 
links.

• The campaign colours will 
automatically populate call-to-action 
buttons



ADDITIONAL HEADERS TO
DOWNLOAD & USE



To create your filters, simply go to Audience > All Contacts > Filter > New

Give your filter a friendly name, e.g.: Val not instructed (12 months). Your 
recipients will not see this.

Field name = valuation date

Operator = was during the previous ? Months

Value = (enter the value that you want to target, e.g. 12)

You will also need to exclude contacts that have instructed you in the 
previous 12 months (as shown in the example below).

CREATING FILTERS

*Filtering is subject to integration type. For more information or support with your 
sends, please contact our support team on 0344 800 84 24



0344 800 84 24    |    info@briefyourmarket.co.uk    |    www.briefyourmarket.com


	Slide Number 1
	YOUR CAMPAIGN CHECKLIST �THIS FEBRUARY
	EMAIL 1: 3 WAYS TO ADD VALUE TO YOUR�HOME IN 2022
	EMAIL 2: WHAT YOU NEED TO KNOW WHEN �THINKING OF MOVING IN 2022
	EMAIL 3: RENTAL MARKET IN 2022
	EMAIL 4: 9 COMMON QUESTIONS BUYERS �ASK WHEN VIEWING A PROPERTY
	EMAIL 5: HOW DO YOU KNOW IT’S TIME �TO UPSIZE?
	EMAIL 6: FIND THE PERFECT MATCH�THIS VALENTINE'S DAY
	EMAIL 7: 6 SIMPLE TRICKS TO MAKE �BUYERS FALL IN LOVE WITH YOUR HOME
	ADDITIONAL HEADERS TO�DOWNLOAD & USE
	Slide Number 11
	Slide Number 12

