














Email 5: Five ways to retire early 
Campaign Category: Insurance 

The campaign's call-to-action buttons will 
automatically populate to your brand's 
colours. 

Various call-to-action buttons including 
contact us and book a quote link. 

Customisable elements within this email 
include the text copy and links. 

WE'D RECOMMEND: 

Sending this to your entire database 
including archived data to reach a wider 
audience. 

For additional information on filters seek 
help from our support team at 
su pport@briefyourmarket.co. u k. 

Let's face it, many people fantasise about leaving the world of work behind 
and sailing off into the sunset - perhaps literally - as early as possible,. But 

with the age barrier for accessing a state pens.ion ,teaaily rising, you may wonder if 
you'll be healthy enough to enjoy your golcien years to the full. So why not 5t.irt 
early? 

Of course, it's easier said than done. If you're determined to achieve the dream,, 
however, consider the:s.e five options: 

1. Retir-e slowly by gradually reducing your working hours , giving you more 
time to balance work and play before you claim your pension. 

2 Start saving as early ,as possible by increasing your pension contributions in 
line with your salary every time you're promoted or adding volurntary national 
insurance contributions, 

3, Grow your !Pension for as long as possible by conside,ring a bridging pension 
rather than a maximum whole-of-life annuity. 

4 Take a, tax brnak by drawing some of your retirement income firom tax-fre,e 
ISAs to limit the tax paid on pension withdrawals. 

5. Downsize., release equity or move away so you can afford to live on less 
money, al lowing you to consider leaving work earlier, 

These tips may not suit everyone, and you should always seek independent advice 
fore making any major financial decision. 
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