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Campaign Checklist

Use this as a reference point for your sends. If you haven't sent a
campaign and need help, contact us to get things moving in the
right direction.

Email 1: Creative dining room decor tips
Campaign Category: Sales Tips/Information

Email 2: Fast ways to declutter your home
Campaign Category: Sales Tips/Information

Email 3: Get your home winter-ready
Campaign Category: Seasonal Sales Tips/Information

Email 4: How to attract buyers during the winter
Campaign Category: Seasonal Sales Tips/Information

Email 5: Simple ways to tackle condensation before it causes damage
Campaign Category: Sales Tips/Information

Email 6: Tenants, your moving checklist
Campaign Category: Lettings Tips/Information

Email 7: What do buyers value most in a property?
Campaign Category. Sales Tips/Information

Email 8: What landlords look for in a tenant
Campaign Category: Lettings Tips/Information
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Email 1: Creative dining room decor tips
Campaign Category: Sales Tips/Information

The campaign's call-to-action buttons and
backgrounds will automatically populate to
your brand's colours.

dining room *
decor tips

Various call-to-action buttons including
book a valuation link.

Customisable elements within this email
ished ies are de with friends

inClUde the text Copy and links' ::: :'::;il:?mn;:::n?:. festive season, so decorating it can

be a fun and fulfilling project. Whether you have a formal setting or a cosy
nook, here are some creative ideas to spruce up your dining room.

WE'D RECOMMEND:

Sending this to your entire database

including archived data to reach a wider Pic  patte: Crogsea colour schame thtses the moos. ot

audience. Test paint samples to find the parfect hus, :
For additional info.rmation On ﬁ lters’ refer to Table and chairs: Select a dining table that fits your aesthetic and
the back of the guide and/or seek help from e il o e
our support team at

support@briefyourmarket.co.uk.

Lighting: Install or dant light for extra
drama. Complement the sh,rle \'nth wall smnces floor lamps, or candles
for 3 warm glow.

Campaign Name: Creative dining room decor tips
Category: Sales Tips and Information

Purpose: Brand awareness / informative campaign
Subject Line: Creative dining room decor tips...

Teaser Text: ..this November 4

Key Benefits: Informative about the current market
Brand awareness
Encourages property valuations
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Email 2: Fast ways to declutter your home
Campaign Category: Sales Tips/Information

The campaign's call-to-action buttons will

automatically populate to your brand's
colours.

Various call-to-action buttons including
contact us and book a quote link.

Customisable elements within this email
include the text copy and links.

WE’D RECOMMEND:

Sending this to your entire database
including archived data to reach a wider
audience.

For additional information on filters seek
help from our support team at
support@briefyourmarket.co.uk.

Campaign Name:
Category:
Purpose:
Subject Line:
Teaser Text:

Key Benefits:

declutter
your

Even the most organised person can struggle to keep up with their
household inventory. But how do you even begin the process of
decluttering? Let's take a look.

what you have. Take time to go room to room to scrutinise cupboards,
shelves, drawers, and boxes ta dgecide which areas nead the most

Audit your rooms
Before deciding what to thuck sway, re¢yde, or donate, you must know
attention.

Focus on one thing at a time

Now you have a clearer idea of what you have, decide what's causing
the most stress. For example, if your wardrobe is bursting with unworn
clothes, empty it onto your bed and start sorting. Next, sort the kids'

wardrobes and drawers, the ¢oat cupboard, and anything else relating
to clathing.

Consider ways to organise your belongings mare logically as you
progress through the house, investing in storage solutions, such as
clear plastic boxes, utensil dividers and drawer organisers as needed,

Fast ways to declutter your home
Sales Tips/Information
Brand awareness / informative campaign

Do you know where to start?

Fast ways to declutter your home... 4

Informative about the current market and rates

Brand awareness
Encourages property valuations
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Email 3: Get your home winter-ready
Campaign Category: Seasonal Sales Tips/Information

The campaign's call-to-action buttons will
automatically populate to your brand's
colours.

Various call-to-action buttons including o
contact us and book a quote link. | Contact us

Customisable elements within this email

Ensuring your home is ready for the colder months will keep you warm

incl_u de the tex‘t cO py and l| nkS and comfortable and help you save on energy bills. Here are some

essential steps to start with:

WE'D RECOMMEND: -
Sending this to your entire database 7 B cnec your meating systems e the co et o, have your
inClUding arChlved data to reaCh a Wid er | check for leaks and ensure your thermostat warks correctly. '
audience. - '

. . . i .: ! 1 ur h Proper insulation is crucial for keeping warm air
For addlt'on al_ |nfo rmat|on on ﬁ I_ters Seek . gt In and r.ol::ir out. Inspec&puoors and windaws for draﬂs.pur;glg

stripping or caulk to seal gaps or cracks.

help from our support team at
support@briefyourmarket.co.uk.

Clear gutters and downspouts: Remove any bulld-up from gutters to
stop ice dams, which can cause damage to your roof and walls.

Protect pipes: Insulate exposed water pipes to prevent freezing and,

Campaign Name: Get your home winter-ready

Category: Seasonal Sales Tips/Information
Purpose: Brand awareness / informative campaign
Subject Line: Help save on energy bills...

Teaser Text: Get your home winter-ready

Key Benefits: Brand awareness
Encourages property valuations
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Email 4: How to attract buyers during the winter
Campaign Category: Seasonal Sales Tips/Information

The campaign's call-to-action buttons will

automatically populate to your brand's
colours.

Various call-to-action buttons including
contact us and book a quote link.

Customisable elements within this email
include the text copy and links.

WE'D RECOMMEND:

Sending this to your entire database
including archived data to reach a wider
audience.

For additional information on filters seek

help from our support team at
support@briefyourmarket.co.uk.

Campaign Name:
Category:
Purpose:
Subject Line:

Teaser Text:

Key Benefits:

Wi

How to attract

L)

Ny buyers during the

WX winler

Selling your home during the winter months may seem daunting, with
the cold weather and shorter days potentially deterring buyers.
However, with the right strategies, your property can shine even under duller
skies. Here are some tips to help:

Kerb appeal matters: The lirst impression is crucial, S0 ensure your
homa's exterior looks inviting, Clear snow and ice from the front
l garden, and consider well-placed outdoor lighting for a welcoming

atmesphere.

[ iti It you have a well-insulated and energy-
efficient property, promote it as 3 cosy, low-cost retreat from the cold.
Mention any winter-friendly amenities like a heated garage, a hot tub,
or & $pacious oot room for stonng winter gear.

Keep it cosy: When potential buyers step inside, they should
immediately feel comfortable. Keep your home well-heated, and
light the fire or wood burner if you have one. Warm lighting and soft
throws can also create an ambience.

How to attract buyers during the winter
Seasonal Sales Tips/Information

Brand awareness / informative campaign
How to attract those buyers during the winter
Let your house shine even under duller skies

Brand awareness

Encourages property valuations
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Email 5: Ways to tackle condensation before it causes damage
Campaign Category: Sales Tips/Information

Simple ways to

The campaign's call-to-action buttons will T j : | -
automatically populate to your brand's @MJ LoV >
colours. | W‘O\ — e — :
Various call-to-action buttons including R
contact us and book a quote link.

causes damage

Condensation is a common Issue, particularly during colder months, and can lead to

Customisable elements within this email problems like mould growth, dampnass, and damage to your property. Same signs
i3 . of condensation include:
InClUde the teXt Cop y and I'l nks + Water droplets on windows, especially in the morning or evening
« Black mould growth or mlld‘nw on walls, ceilings, or in carners., '
» Musty odours in specific areas such as bathrooms or basements.
WE,D RECO MM EN D: How to prevent it
Sending this to your entire database Condensation can also mpact your hesht, especisly f you're sceady vlnersble due

including archived data to reach a wider
audience.

O oG o 5 xlogs Comaer Mgty Saactor s i
For additional information on filters seek ﬂ Pl mostre reas ke b TooMS and KAchen.
help from our support team at

support@briefyourmarket.co.uk.

Installing insulation to maintain consistent indoor
temperatures and stop warm, moist air from contacting colder
surfaces.

Campaign Name: Simple ways to tackle condensation before it
causes damage

Category: Sales Tips/Information

Purpose: Brand awareness / informative campaign

Subject Line: Ways to tackle condensation

Teaser Text: Act before it causes damage o

Key Benefits: Brand awareness
Encourages property valuations
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Email 6: Tenants, your moving checklist
Campaign Category: Lettings Tips/Information

Tenants:

D W

The campaign's call-to-action buttons will
automatically populate to your brand's
colours.

Various call-to-action buttons including
contact us and book a quote link.

Customisable elements within this email
include the text copy and links. m,.,“e,“““"fa“,s“::“ Spohek e dusteia
eposit an 8 P sSecure a QDO reference down the [ine,

So, before you leave your rental in the rear-view mirror, check these off

WE’D RECOMMEND: your list:
Sending this to your entire database
including archived data to reach a wider | |
au d ience. :‘:c: ::f &:n:;:sl‘?ga l'.:ielrl: ::cmm remaining rent, to ensure you

For additional information on filters seek

help from our support team at QI i st e o e et i o v
. ( don't forget to take meter readings the day you leave. You can also
sSu pport@br]efyou rmarket.CO.U k. el l:;::m the Post Office of your new address so they can forward your

Deep clean your rental to the level stipulated In your tenancy
agreement. For example, it may state that carpets must be
professionally cleaned.

Campaign Name: Tenants, your moving checklist
Category: Lettings Tips / Information

Purpose: Brand awareness / informative campaign

Subject Line: Tenants, your moving checklist is here

Teaser Text: Make sure you up-to-date with <<AGENT NAME>>

Key Benefits: Brand awareness
Encourages rental valuations
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Email 7: What do buyers value most in a property?
Campaign Category: Sales Tips/Information

The campaign's call-to-action buttons will Nhat do buyers

automatically populate to your brand's
colours. ‘/ ﬂéf 6 ﬁﬂ p

v i — - most ina _.ﬁ, ="
arious call-to-action buttons including rope > o
contact us and book a quote link. A rtyf‘l '

Customisable elements within this email
include the text co py and links. If you're thinking of selling up, understanding buyer preferences and trends

can help you best present your home for a fast sale. According to recent
research conducted by numerous estate agencies, buyers in 2023 are particularly
interested in:

WE'D RECOMMEND:

Sending this to your entire database
including archived data to reach a wider
audience.

For additional information on filters seek . .
help from our support team at tanee Mt SH0S DI My s ok parking PUade s o b JEpU A

as a home office or gym.

support@br‘ewourmarkEtcoUk Spacious gardens are still enjoying a post-pandemic boom In popularity.

Campaign Name: What do buyers value most in a property?
Category: Sales Tips/Information
Purpose: Brand awareness / informative campaign

Subject Line: What do buyers value most in a property? 4

Teaser Text: We can help you best present your home for a fast
sale

Key Benefits: Brand awareness
Encourages valuations
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Email 8: What landlords look for in a tenant
Campaign Category: Lettings Tips/Information

The campaign's call-to-action buttons will

automatically populate to your brand's
colours.

Various call-to-action buttons including
contact us and book a quote link.

Customisable elements within this email
include the text copy and links.

WE'D RECOMMEND:

Sending this to your entire database
including archived data to reach a wider
audience.

For additional information on filters seek

help from our support team at
support@briefyourmarket.co.uk.

Campaign Name:
Category:
Purpose:

Subject Line:
read

Teaser Text:

Key Benefits:

Informative

What do
landlords
look for
ina
tenant?

It's no secret that the rental sector is a tough place for tenants, with
properties thin on the ground in many areas. With so many people
competing for a limited amount of housing, it's more important than ever
for tenants to position themselves well.

So, you may be interested to learn how landlords select tenants, based on data
revealed by Intus Lettings, who recently surveyed 500 landlords.

8| 2

Interestingly, most landlords claim they aren’t particularly concernad about the age
or marital status of potential tenants,

However, 29% prefer renting to couples with no children, while one in four tend to
pick single young professionals. Although 20% still prioritise families, only 1% were
Interested in letting to students.

What landlords look for in a tenant
Lettings Tips/Information
Brand awareness / informative campaign

Tenants...position yourself well with this useful

We know what landlords look for in a tenant...

Brand awareness
Encourages rental valuations
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Useful Hashtags

Top 10 Property Hashtags

#properties
#realestate
#property
#landlord
#tenant
#buyer
#vendor
#lettings
#tolet
#forlet
#let
#sold
#sstc
#estateagent
#realtor
#forsale
#investment
#realestateagent
#househunting
#home
#newhome
#november
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Top 10 Insurance Hashtags

#insurance
#lifeinsurance
#insuranceagent
#insurancebroker
#healthinsurance
#business
#investment
#carinsurance
#covid
#homeinsurance
#november
#winterinsurance
#covered
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Creating Filters

To create your filters, simply go to Audience > All Contacts > Filter > New

Give your filter a friendly name, e.g.: Val not instructed (12 months). Your recipients
will not see this.

Field name = valuation date
Operator = was during the previous ? Months
Value = (enter the value that you want to target, e.g. 12)

You will also need to exclude contacts that have instructed you in the previous 12

—— mon_ths (as shown in the example below). *

® .
Build your filter* Advanced Fiter
Name® Val nol instructed (12 mths)
Category None - Inclusive filtering
INCLUDE contacts that match a
* Al the following criteria
Al least one of the fellowing ériteda
Field Name Operator Value
&= X Valuation Date « | Was During The Previous 7 M « | 12
4 Add new expression...
But EXCLUDE contacts that match
* Al the following criteria
At least one of the following criteria
Field Name Operator Value
& X Date Instructed * | Was During The Previous 7 M » | 12

# Add new expression...

Create copy Save and dose m

*Filtering is subject to integration type. For more information or su ppo!-

with your sends, please contact our support team on 0344 800 84 24

If you require a personalised marketing plan, please
get in touch with your Customer Success Manager.

0344 800 84 24 | INFO@BRIEFYDURMARKET.CO.UK | WWW.BRIEFYDURMARKET.CO.UK



